
PRESS RELEASE

Travel marketing season kick-starts with TTF Kolkata

Tourism Minister of West Bengal inaugurates the 27th edition of TTF Kolkata

Kolkata, July 8, 2016: Travel & Tourism Fair, TTF Kolkata, opened today at Netaji
Indoor Stadium and the adjacent Khudiram Anushilan Kendra, kick-starting the TTF
Series, and the travel marketing season. 

TTF is India's oldest and largest travel trade show, which is now organised in 9 cities
annually. Over 315 exhibitors have set up colourful pavilions and stalls at the three-
day TTF Kolkata. 

First half of the show (i.e. from Friday to Saturday till 2 pm) is reserved for the travel
trade,  after  which  it  is  open  to  public  (i.e.  from  Saturday  afternoon  till  Sunday
evening). 

Kolkata is the third wealthiest city in India after Mumbai and Delhi, with a unique
tradition  of  taking  domestic  and  outbound  trips  in  large  numbers,  during  Puja
holidays (October 2016), which is otherwise an off-peak season for the rest of the
country. TTF has been serving as a platform for this huge market in Eastern India,
since 1989.

Commenting on the occasion, Goutam Deb, Tourism Minister, West Bengal (Host
State), said, “I am given to understand that TTF is India’s leading and pioneering
travel mart. I am happy to note that this initiative originated in Kolkata over 25 years
back  and  that  West  Bengal  Tourism  has  been  closely  associated  with  and
participates in it in a big way at Kolkata and at many locations over the years.”

With over 315 exhibitors from 9 countries and 26 Indian States & Union Territories,
the three day travel trade show has brought together state tourism boards, national
tourist  offices,  hoteliers,  airlines,  tour  operators,  travel  agents,  online  travel
companies, railways, cruises and other travel marketers under one roof.

Isra Stapanaseth, Director, Tourism Authority of Thailand - New Delhi, said, “Our
focus at TTF would be to meet and engage with the travel trade from East India and
introduce new properties, attractions and destinations in Thailand which they could
further promote and sell to their clients.”

“Our  focus  on  TTF  editions  will  be  to  communicate  fresh  updates  about  the
destinations  to  the  market  to  streamline  positive  message,”  said  Ujjwala  Dali,
Officiating Director - Tourism Marketing & Promotion, Nepal Tourism Board.



Uttarakhand,  Himachal  Pradesh,  Gujarat,  Odisha,  Rajasthan,  Goa,  Jammu  &
Kashmir  are the Partner  States for  the event  whereas Madhya Pradesh,  Kerala,
Punjab, Jharkhand and Chhattisgarh are the Feature States.

Bangladesh  and  Nepal  are  participating  in  a  big  way  as  the  Partner  Countries.
Thailand is present as the Feature Country.

The TTF Series is  supported  by  India Tourism,  who is  also participating in  TTF
Kolkata as in the past.

Important exhibitors include Bodoland Tourism, Travstarz, Nicco Parks & Resorts,
Vivada Corporations, IRCTC and many more.

Highlighting  the  importance  of  TTF  Kolkata,  Sanjiv  Agarwal,  Chairman  &  CEO,
Fairfest Media Ltd (the organiser of TTF), commented: “In a continent sized country
like India, the regional markets for domestic and outbound tourism are so strong that
they needed their own travel trade shows. Fairfest Media Ltd pioneered the concept
with the TTF shows way back in 1989, when there was no such show in the country.
Needless  to  mention  the  huge  importance  of  Kolkata  as  a  source  market  and
gateway to the Eastern India, those in travel business know it too well. As usual, the
space in TTF Kolkata is fully sold out.”

Fairfest  Media,  organiser  of  the  TTF  &  OTM  shows,  has  strengthened  their
unparalleled lead as India’s No. 1 travel trade show organiser, with about half the
market share. It organises TTF branded shows every year in Kolkata, Hyderabad,
Ahmedabad,  Surat,  Mumbai,  Pune  (July-September)  followed  by  Chennai,
Bengaluru and New Delhi (January-February), in addition to the grand finale OTM
Mumbai in February.

Keeping up to the current trends and challenges, this year StartupKnockDown+ is
being organised as a part of TechForum@TTF to connect, engage and deliberate on
emerging  travel  technologies.  StartupKnockDown+  is  an  initiative  by  TravHQ  in
association with TTF to highlight the emerging travel technologies across various
cities in India.

Sunny Jindal, Managing Partner, TravHQ, quoted, “We are very excited to partner
with  TTF  and  create  a  community  platform  for  travel  startups.  The
StartupKnockDown+  in  second  half  of  2016  presents  an  exciting  spectrum  of
opportunities for innovators in the travel-tech segment to showcase their offerings.”

TTF Kolkata is also having participation from Delhi, Haryana, Maharashtra, Manipur,
Puducherry, Sikkim, Tamil Nadu, Telangana, Tripura and Uttar Pradesh.

Among  other  countries  Bhutan,  Maldives,  Singapore,  Taiwan  and  UAE are  also
represented.



To  enhance  and  showcase  their  respective  offerings,  aside  from  attractive  and
elegant stalls, participating states and countries at TTF Kolkata are presenting daily
cultural events and marketing presentations to trade visitors and the media.

Nepal,  Bangladesh,  Telangana  and  Manipur  Tourism are  organising  travel  trade
road shows on the side-lines of TTF Kolkata to woo tourists from the Eastern region.

The newly introduced Tea@TTF will have special networking sessions by top travel
trade associations during the three days of the event. Association members of IATO,
OTOAI, TAAI, ADTOI and SKAL will discuss the industry issues and find solutions
contributing to the big picture.

Immediately  after  Kolkata,  TTF  will  take  place  in  the  subsequent  weekend  in
Hyderabad (July 15-17, 2016) at HITEX Exhibition Center. These will be followed by
TTF West Series covering Ahmedabad (September 2-4), Surat (September 9-11),
Mumbai (September 16-18) and Pune (September 23-25), together comprising the
biggest tourism market in India.

TTF is supported by Incredible India, Indian Association of Tour Operators (IATO),
Outbound Tour  Operators Association of  India (OTOAI),  Association of  Domestic
Tour  Operators of  India (ADTOI),  Adventure Tour  Operators Association of  India
(ATOAI) and IATA Agents Association of India (IAAI).

Fairfest Media Limited, organiser of TTF&OTM, is a member of Pacific Asia Travel
Association  (PATA),  Travel  Agents  Association  of  India  (TAAI),  Indian  Exhibition
Industry Association (IEIA) and International Association of Exhibitions and Events
(IAEE).

Travel News Digest is the official trade publication of TTF. Media partners include
Outlook Traveller, India Outbound, India & You, Express Travel World, Wonderlust,
Travel  Trade  Journal,  Travel  And  Tour  World,  Travel  Span,  Mice  Mirror  and
Exhibition Showcase.

For more, please visit: www.ttfotm.com
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